B CATALOGO OFICIAL
Para obter informagdes sobre
precos, por favor consulte
o Aditamento da feira.

O visitante profissional tem no Catélogo Oficial da Feira a ferramenta ideal para prosseguir o seu tra-
balho de pesquisa de solugdes. O Catalogo Oficial ¢ uma poderosa ferramenta de médio e longo prazo,

permitindo a revisita da Feira inimeras vezes. .
Para encomendar estes servigos

Para além de um rico conteldo informativo, claramente vocacionado para profissionais e estudado por favor contacte:
para servir o utilizador, o Catalogo Oficial oferece ainda a possibilidade de destacar produtos, realgar a
imagem empresarial e de marcas, no fundo, mantém viva a Feira para além da Feira.

Os Catdlogos Oficiais das Feiras da Exponor sao impressos totalmente a cores, num formato standard

que permite o facil manuseamento e sdo estudados para permitir uma répida e eficaz consulta. Rua José Brandio de Almeida, 33 Lj.

2725-351 Mem Martins
T. +351 219 265 140 | F. +351 219 221 600
markelink@markelink.com
Publicidade www.markelink.com

Ficha Informativa

@ De realgar que o investimento em publicidade é sempre acompanhado de espago informativo para @
permitir o estabelecimento da tal relagao associativa que se pretende frutuosa.
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O Guia do Expositor € uma edicédo dirigida a expositores.

O Anunciante dirige-se transversalmente a uma elite empresarial, junto das em-
presas e empresarios que conhecem o valor da informagao e da comunicagédo e
investem na participagao em feiras.

Através do Guia do Expositor a informagao chega aos decisores. A possibilidade de
apelar ndo sé a razao mas também ao coragdo do decisor deve ser determinante na
escolha do meio. O Guia do Expositor, como o Catalogo Oficial sdo meio privilegiados
para comunicar com o decisor uma vez que este estd emocionalmente (assim como
racionalmente) envolvido com o evento em que vai participar.

PUBLICIDADE NO GUIA:
PAGINA A4 (21 X 29,7 cm)
BANNER (dimensdes a definir)
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B OFFICIAL CATALOGUE

The Official Catalogue of the Exhibition is the ideal tool for trade visitors to continue researching
solutions. The Official Catalogue is a powerful medium and long term tool, allowing visitors to revisit
the Exhibition time and time again.

Apart from its rich informative content, clearly suited to trade visitors and carefully designed to
serve the user, the Official Catalogue also offers the possibility of drawing attention to products and
highlighting the company and its brand image; basically, it keeps the Exhibition alive even once the
actual Exhibition has come to an end.

The Official Catalogues for Exponor Exhibitions are printed in colour, in a standard format which
means they are easy to use, and they have been carefully developed to ensure they can be consulted
quickly and effectively.

Different ways of participating in this medium par excellence have been identified to allow you to
capitalise in the long run on the investment made in the Exhibition:

Advertising

Information Box

We should point out that investment in advertising is always combined with an informative space to
allow the above-mentioned fruitful associative relationship to be established.

Further information about prices can be
found in the
Fair appendix.

To order these services, please contact:

markelink

marketing, comunicagdo, servigos, da

Rua José Brandao de Almeida, 33 Lj.
2725-351 Mem Martins | Portugal
T.+351 219 265 140 | F. +351 219 221 600
markelink@markelink.com

www.markelink.com
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PRODUCT CODE: FI03 PRODUCT CODE: FI02 PRODUCT CODE: FI01
SIZE: 17 X 5,8 cm SIZE: 17 X12¢cm SIZE: 17 X 24,7 cm

PRODUCT CODE: PBO1
SIZE: 21 X 29,7 cm

Bl EXHIBITOR GUIDE
The Exhibitor Guide is aimed at exhibitors.

Information is included in the Exhibitor Guide for one reason:

The Advertiser is targeting an entrepreneurial elite across the board, through those
companies and entrepreneurs who are aware of the value of information and com-
munication and invest in participating in exhibitions.

Information reaches decision-makers through the Exhibitor Guide. The chance of
appealing not only to reason, but also to the heart of decision-makers should be
crucial to the choice of medium. Both the Exhibitor Guide and the Official Catalogue
are first rate media for communicating with decision-makers, since decision-makers
will be emotionally (as well as rationally) involved in the event in which they are going

. ADVERTISING:
to participate.
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